
 

 

Give Miami Day 2018 – Logo and Graphic Use Guidelines 

This document details all the specifications for use of the Give Miami Day 2018 logo.  You may download the 
original logo files in jpeg and vector file formats at givemiamiday.org. 

The Give Miami Day 2018 logo is available for all participating nonprofits to use in their advertisements, 
publications, digital flyers and other collateral related to Give Miami Day. Additionally, we provide nonprofits 
with graphics to include on their website and share with their social media networks. 

Please do not attempt to re-create the logo; instead, please use the original file provided. 

Nonprofits may choose to personalize graphics, but the Give Miami Day logo in each graphic must remain the 
same. Vector files of the logo may be altered to their solid black or solid white versions only. Please do not use 
new or different colors for the various elements of the logo (i.e. changing the purple elements to blue). An 
outline of the specified logo colors is below for reference.  

 

 

When printing or producing collateral in color, the logo should be printed using PANTONE COLOR SYSTEM 
colors when available. If not, please use the CMYK version. The color behind the logo should provide enough 
visual contrast to the logo for optimal visibility and clarity. 

The minimum size and clear space around the logo are just as important as an accurate color. 

Never print the logo smaller than 1.5” in width. There should be reasonable clear space surrounding the Give 
Miami Day logo and surrounding graphical and text elements, including other logos.  

You may contact Matthew Beatty, The Miami Foundation’s senior director of communications, with additional 
questions. You may refer to The Miami Foundation logo usage guide for additional resources on how to use all 
Foundation program logos. 

https://givemiamiday.org/nonprofittoolkit
mailto:mbeatty@miamifoundation.org
https://miamifoundation.org/wp-content/uploads/2018/08/The-Miami-Foundation-Logo-Guidelines.pdf

